N
ST. JOSEPH

Chamber of Commerce

ANNUAL
REPORT

.
o'

‘;Q

et

Administration

Since its inception, the St. Joseph Chamber of Commerce has been the catalyst for economic growth and development in Northwest
Missouri. The Chamber’s mission is “to create an environment that allows business to succeed and the community to prosper.”

Chamber membership is an investment that not only can help better your business, but supports initiatives that sustain and
improve the quality of life in St. Joseph. Thank you for your support.
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2018 Chamber Chairman of the Board

The future: the final frontier. As we look back on 2018, we reflect at a year spent looking
forward. Not just a year or two, but 22 years into the future. What will St. Joseph be like in
20407 We asked ourselves, what do we want it to look like and how can we make
changes today to ensure a better tomorrow?

With the help of the United Way of Greater St. Joseph, the Chamber launched the
Imagine St. Joseph 2040 plan. Hundreds of residents and community leaders spent most
of the year doing research and laying out the direction our community wants to head in
the future. Now that the roadmap has been made, 2019 will be the year we start making
traction on some long and short term goals to Invest in People, Create a Better Place and
Grow Prosperity.

While time and effort was spent looking and planning for the future, the Chamber did
continue its day job, increasing business opportunities for large and small businesses
alike, helping members learn about important topics and broadening members’ networks.

During my time as chairman of the board, I’ve been fortunate to get to know many more
people in the business community and see just how hard the Chamber works every day
to make a difference. Whether it’s lobbying for what'’s best for business at the local, state
or national level, increasing membership, helping prepare tomorrow’s workforce,
encouraging entrepreneurship or helping our major employers grow and succeed, the
staff and volunteers are always working hard for our community.

Some exciting news this year was the resurgence of traffic at St. Joseph’s Missouri River
Port. The St. Joseph Port Authority entered intro a contract with Transport 360, which
increased barge and rail traffic to the port. This advancement offers a tremendous
resource to our manufacturers, especially in the agriculture arena, to ship their products
via the river. As the third largest exporter in the state, using the river for transportation
again is vitally important.

As you’ll see in the rest of the report, it was a good year for local business. But with the
introspection that the Imagine St. Joseph 2040 process brought us, we know we cannot
rest with what’s good for now. We have to look at how issues like crime, education and
poverty all go together and how those issues affect our city as a whole, and in turn, how
those issues affect business.

Even though my year as Chairman of the Board is complete, I’m not finished working with
the Chamber to create a better tomorrow for St. Joseph. | hope you join us on the
journey.



ECONOMIC DEVELOPMENT
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Schutz Containers - This German-based company

that located in St. Joseph in 2014 and purchased the
50,000-square-foot shell building in Eastowne Busi-
ness Park is expanding its facility by 60,000 square feet
to add the production of blue plastic barrels and for
warehouse space. In addition, the company is building
a new facility to the west of its existing facility to build a
reclamation facility. This facility will grind the used plas-
tic totes, refurbish the steel cages and replace a new
plastic tote in the refurbished steel cages. The overall
project is a total capital investment of approximately $21
million and will create a projected 15 new jobs with an
average annual wage of $37,867, plus benefits.

Schutz Containers recently purchased an additional
37.76 acres in Eastowne Business Park from the St.
Joseph Business Park Corporation in March 2018. This
additional acreage is anticipated for future expansion
purposes, bringing the Schutz total campus in Eastowne
to over 70 acres.

BMS Logistics - BMS built a new 125,000 square foot
warehouse to address the needs of its customer base.
The project will create at least two new jobs with an
average annual wage of $33,000, plus benefits. The total
capital investment was $4.8 million.

Transport 360 - Transport 360 is a new company that

will lease the St. Joseph regional port facility assets. The
company will provide operation, management, market-
ing for usage, required operating equipment, enhance-
ments, and security at the port. Transport 360 will have
at least three full-time employees at the port facility on a
daily basis, Monday through Friday from 8 a.m. to 5 p.m.
Capital investment in the start-up of Transport 360 and
port facility improvements is $293,000. The average an-
nual wage of the full-time employees is $58,000.

Yellow Frog Graphics -- Yellow Frog Graphics an-
nounced it will build a new estimated $3.9 million
facility in Mitchell Woods Business Park in St. Jo-
seph, to house its operations. The total estimated
project cost is $5.4 million. Currently, Yellow Frog
Graphics operates out of its sister company facil-
ity, Summit Truck Bodies, in Wathena, Kan.

Yellow Frog Graphics purchased approximately
9 acres. The St. Joseph Chamber of Commerce
and St. Joseph Economic Development Partner-

ship negotiated with the company to purchase
the last parcel owned by the St. Joseph Business
Park Corporation, developer of Mitchell Woods
Business Park.

The project is expected to create 50 new jobs
over a five-year period, with job classifications
ranging from engineers and managers to design-
ers and installers. Currently Yellow Frog Graphics
has five employees. The average annual salary of
the jobs is $50,000, plus benefits.

Yellow Frog Graphics is the region’s premier pro-
vider of custom vehicle graphics and wraps. With
the new facility in St. Joseph, it will have room to
expand its product offering to include: apparel,
embroidery, commercial window tinting, dimen-
sional signage, paint protection films and more. It
strives to provide top-notch service, design,
products and installation for the local business
community. For more information, visit:
www.yellowfroggraphics.com
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The St. Joseph Chamber of Commerce

« Mmade some big strides in 2018. Mem-

bership grew by 100 members and
events were attended better than ever
before.

Workforce development initiatives
helped more students learn about
careers available to them in St. Joseph,
particularly those in manufacturing. For
the first time, students participated in a
signing day to pursue careers in manu-
facturing. The My Success Event shows
high school sophomores a variety of
careers and the Chamber participated
again in Manufacturing Day, which is

a national event aimed at meeting the
needs of employers of encouraging
more students to consider careers in
manufacturing. The Workforce Develop-
ment Alliance works with members of
the business and education communi-
ties to ensure both the needs of stu-
dents and the needs of employers are
being met in St. Joseph.

The Chamber led members and local
government officials to Washington,

> YEAR IN REVIEW

Shop St. Joseph completed its 11th year with
120 merchants participating and more than
1.9 million tickets distributed. This program
helps keep local holiday spending in the St.
Joseph community.

Businesses volunteered and donated to the
Total Resource Campaign and the Partnership
for Success Campaign, ensuring vital Cham-
ber programs can continue. For the first time
ever, volunteers raised more than half a million
dollars!

The Chamber coordinates the St. Joseph
Lean Discussion Forum, which helps busi-
nesses collaborate on Lean Enterprise Im-
provement Initiatives in order to remove waste
and steal efficiencies and profits.

The Chamber partnered with the United

Way to launch the Imagine St. Joseph 2040
initiative. Hundreds of community members
analyzed research and discussed plans for the
long term vision of our city. (Read more about
this on the back cover.)

trips are performed annually as a part of
other advocacy efforts for local busi-
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